
Top 100 by categories

As beverage-makers continue to churn out new and
innovative beverages, no single category can claim

industry dominance. Beer and bottled water are the top
two beverages produced by companies on the Top 100
list, with 23 different companies producing each. Spirits
and juice aren’t far behind, with 22 beverage-makers
manufacturing products in each of those categories.
Nineteen of the Top 100 companies produce wine.
Interestingly, soft drinks, a category that’s been on the
decline in recent years, and the up-and-coming alterna-
tive beverage category are both offered by 18 compa-
nies. However, a great deal of crossover occurs as
many beverage companies that produce soft drinks also
manufacture bottled water, alternative beverages, juices
and teas. 

Number of Top 100 companies 
that produce:
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RANK COMPANY/LOCATION PRODUCT MIX 2006 SALES 
(IN U.S. MILLIONS)

COCA-COLA CO. SOFT DRINKS, WATER, ALTERNATIVE BEVERAGES, JUICE 24,088
ATLANTA

2 NESTLE SA COFFEE, WATER, JUICE, DAIRY, MIXES, TEA 21,236
VEVEY, SWITZERLAND

3 INBEV BEER 17,570
LEUVEN, BELGIUM

4 ANHEUSER-BUSCH INC. BEER 15,717
ST. LOUIS, MO.

5 HEINEKEN NV BEER, WINE, SPIRITS, SOFT DRINKS 15,618
AMSTERDAM, THE NETHERLANDS

6 SABMILLER BEER, WINE, SPIRITS, ALTERNATIVE BEVERAGES 15,307
LONDON, U.K.

7 DIAGEO SPIRITS, WINE, BEER 13,186
LONDON, U.K.

8 PEPSICO INC. SOFT DRINKS, WATER, JUICE, ALTERNATIVE BEVERAGES 12,503
PURCHASE, N.Y.

9 PERNOD-RICARD SPIRITS, WINE, JUICE 8,255 **
PARIS, FRANCE

10 STARBUCKS CORP. COFFEE, TEA 7,787
SEATTLE, WASH.

11 KRAFT FOODS INC. COFFEE, POWERED DRINKS, DAIRY DRINKS,  7,325
NORTHFIELD, ILL. ALTERNATIVE BEVERAGES

12 MOLSON COORS BREWING CO. BEER 5,845
GOLDEN, COLO./MONTREAL, QUEBEC

13 UNILEVER GROUP TEA 5,281 *
LONDON, U.K.

14 DANONE GROUP WATER, DAIRY DRINKS 5,205
PARIS, FRANCE

15 CADBURY SCHWEPPES AMERICAS SOFT DRINKS, JUICE 5,027
BEVERAGES LONDON, U.K.

16 GROUPO MODELO SA BEER 4,619
MEXICO CITY, MEXICO

17 CONSTELLATION BRANDS INC. BEER, WINE, SPIRITS 4,603
CANANDAIGUA, N.Y.

18 BACARDI LTD. SPIRITS 4,553
PEMBROKE, HM BERMUDA

19 MOET HENNESSY WINE, SPIRITS 3,953
PARIS, FRANCE

Beer
Bottled water

Juice 
Spirits

Wine
Soft drinks

Alternative beverages
Coffee

Tea
Dairy

Mixes/powders

Barring a massive merger, the major beverage
companies that occupy the Top 10 slots on
Beverage Industry’s annual Top 100 list tend to

hold their positions year after year. The same is true
for 2006. But while Coca-Cola Co. and Nestlé SA
retained the No. 1 and No. 2 spots, respectively, the
Top 10 saw some movement. 

InBev unseated Diageo by coming in third; Diageo,
which placed third on the 2005 list, moved to seventh
place in 2006. Anheuser-Busch repeated last year’s
appearance in the No. 4 spot, but its closest competi-

tor, SABMiller, was bumped down to the sixth posi-
tion by import beer leader Heineken NV. Heineken’s
fifth-place finish was thanks to tremendous gains it
experienced in 2006 due to the successful introduc-
tion of its Heineken Premium Light extension. 

Anheuser-Busch’s status as the leading U.S.
domestic brewery, InBev’s strong performance during
the last two years, and the two companies’ working
relationship has many industry watchers speculating
on a possible merger in the near future. The two
already have worked together on InBev’s sale of Rolling

Rock to Anheuser-Busch, and an agreement for
Anheuser-Busch to distribute a number of InBev’s
import brands.

SABMiller, Diageo, PepsiCo, Pernod-Ricard and
Starbucks round out the Top 10. All of those beverage-
makers appeared in the 2005 Top 10, as well, with the
exception of Starbucks. The Seattle-based coffee giant
experienced a sharp sales increase in 2006, jumping
from nearly $6.4 billion in 2005 to almost $7.8 billion in
2006. That helped vault Starbucks over Kraft Foods,
which moved down a spot to No. 11 on the Top 100 list. 
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RANK COMPANY/LOCATION PRODUCT MIX 2006 SALES 
(IN U.S. MILLIONS)

FOSTER’S GROUP LTD BEER, WINE 3,611
SOUTHBANK, VICTORIA, AUSTRALIA

21 RED BULL GMBH ENERGY DRINKS 3,430
FUSCHL AM SEE, AUSTRIA

22 BEAM GLOBAL SPIRITS & WINE SPIRITS 2,761
DEERFIELD, ILL.

23 E&J GALLO WINERY WINE, SPIRITS 2,700 *
MODESTO, CALIF.

24 BROWN-FORMAN CORP. SPIRITS, WINE 2,412
LOUISVILLE, KY.

25 COTT CORP. SOFT DRINKS, WATER, JUICE, TEA, ALTERNATIVE BEVERAGES 1,772
TORONTO, ONTARIO

26 V&S GROUP SPIRITS 1,511
STOCKHOLM, SWEDEN

27 PROCTER & GAMBLE COFFEE 1,461 *
CINCINNATI, OHIO

28 OCEAN SPRAY CRANBERRIES INC. JUICE 1,400 *
LAKEVILLE-MIDDLEBORO, MASS.

29 DAVIDE CAMPARI SPIRITS, SOFT DRINKS 1,230
MILAN, ITALY

30 S&P CO. BEER 900 *
MILL VALLEY, CALIF.

31 HANSEN NATURAL CORP. SOFT DRINKS, JUICE, ALTERNATIVE BEVERAGES, WATER 696
CORONA, CALIF.

32 FEROLITO, VULTAGGIO & SONS ALTERNATIVE BEVERAGES, BEER 600 *
LAKE SUCCESS, N.Y.

33 WELCH'S/NATIONAL GRAPE JUICE 600
COOPERATIVE ASSOC. CONCORD, MASS.

34 NATIONAL BEVERAGE CORP. SOFT DRINKS, ALTERNATIVE BEVERAGES 517
FORT LAUDERDALE, FLA.

35 KENDALL-JACKSON WINE ESTATES LTD. WINE 471 *
SANTA ROSA, CALIF.

36 TRINCHERO FAMILY ESTATES WINE 450 *
ST. HELENA, CALIF.

37 FLORIDA'S NATURAL GROWERS JUICE 374 *
LAKE WALES, FLA.

38 GLACEAU WATER, ALTERNATIVE BEVERAGES 355 *
WHITESTONE, N.Y.

39 HEAVEN HILL DISTILLERIES INC. SPIRITS 350 *
BARDSTOWN, K.Y.

40 CAMPBELL SOUP CO. JUICE, ALTERNATIVE BEVERAGES 328 *
CAMDEN, N.J.

41 THE WINE GROUP WINE 300 *
RIPON, CALIF.

42 BRONCO WINE GROUP WINE 300 *
CERES, CALIF.

43 TREE TOP INC. JUICE 290
SELAH, WASH.

44 BOSTON BEER CO. INC. BEER 285
BOSTON, MASS.

45 ROCKSTAR ENERGY DRINKS 285
LAS VEGAS, NEV.

46 UST INC. WINE, SPIRITS 282
GREENWICH, CONN.

47 BANFI VINTNERS WINE 250 *
OLD BROOKVILLE, N.Y.

48 CARIBOU COFFEE COFFEE, TEA 236
MINNEAPOLIS, MINN.

49 GREEN MOUNTAIN COFFEE ROASTERS INC. COFFEE 225
WATERBURY, VT.

50 PEET'S COFFEE & TEA COFFEE 210
EMERYVILLE, CALIF.

51 THE TERLATO WINE GROUP WINE, SPIRITS 208
LAKE BLUFF, ILL.

52 FARMER BROS. CO. COFFEE 207
TORRANCE, CALIF.

4 ROLL INTERNATIONAL JUICE, WATER 198 *
LOS ANGELES

53 APPLE & EVE L.P. JUICE 170 *
ROSLYN,  N.Y.

55 LANGER JUICE CO. INC. JUICE 160
CITY OF INDUSTRY, CALIF.

56 NAKED JUICE CO. JUICE, WATER 150 *
AZUSA, CALIF.

..

Crafts, imports provide boost

The rise in import and craft beers is a bright spot
amid overall beer category sales declines of the

past few years, with each surging as much as 10 per-
cent in 2005 and 2006. 

As a result, mainstream brewers, including industry
leaders Anheuser-Busch (No. 4), SAB Miller (No. 6) and
Molson Coors (No. 12), are staking claims in these hot
categories. All are either renewing their push behind
existing import and craft brands, launching new beers or
acquiring smaller brands and/or U.S. distribution rights
for import beers.

Anheuser-Busch led the way in 2006, becoming the
exclusive U.S. importer of several of InBev’s (No. 3) pre-
mium European imports, including Stella Artois, Beck’s
and Bass Pale Ale — a move that came on the heels of
similar deals with Holland’s Grolsch brand and
Singapore’s Tiger Beer. Anheuser-Busch also owns a 50
percent stake in No. 16, Grupo Modelo, the maker of
Corona. 

SAB Miller’s 2006 import efforts included a merger
with Grupo Empresarial Bavaria, the second largest
brewer in South America. In the United States, SAB’s
Miller Brewing Co. placed renewed focus on both its
Peroni and Pilsner Urquel imports, and the Leinenkugel’s
craft brand. Miller invested $50 million in a global brand
campaign for Peroni, a premium Italian beer. Miller’s
Leinenkugel’s push included expanded distribution for
the craft brand, which is primarily sold in the Upper
Midwest, but can now be found in 42 states. 

Growing outside of CSDs

Soft drink makers are positioning themselves for a
future that lies beyond the core category’s flat and

declining sales. The CSD category’s two major play-
ers, The Coca-Cola Co. (No. 1 on the Top 100) and
PepsiCo (No. 8 on the Top 100), are expanding their
portfolios by acquiring smaller, up-and-coming alter-
native beverage companies — a trend that’s re-ignit-
ing the rivalry between the soft drink giants. 

Coca-Cola made the latest move with its agree-
ment to acquire No. 38 on the Top 100, Glacéau, the
maker of the Vitaminwater, for $4.1 billion. The
Glacéau deal comes on the heels of Coca-Cola’s
acquisition of Fuze Beverage (No. 62 on the Top 100)
earlier this year. 

In addition to buying smaller companies, Coca-
Cola also is making distribution deals to help the com-
pany bolster its image as a provider of healthier prod-
ucts. It just announced an agreement with No. 40 on
the Top 100, Campbell Soup Co., to distribute V8 and
Campbell’s juices.  

PepsiCo made two non-CSD acquisitions in 2006.
It purchased Izze Beverage Co. (No. 92) in September
2006, a maker of all-natural, sparkling fruit juices. In
November, PepsiCo followed that move with the
acquisition of No. 56, Naked Juice Co., a leader in the
superpremium juice category. PepsiCo also is
involved in distribution deals; it renewed an alliance
with Ocean Spray (No. 28) last year to market, bot-
tle and distribute single-serve cranberry juice prod-
ucts across a number of retail channels.
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OLD ORCHARD BRANDS JUICE 140 *
SPARTA, MICH.

58 D.G. YUENGLING & SON BEER 120 *
POTTSVILLE, PA.

59 SIERRA NEVADA BREWING CO. BEER 104 *
CHICO, CALIF.

60 BIG RED INC. SOFT DRINKS 104 *
WACO, TEXAS

61 HAIN CELESTIAL GROUP TEA, DAIRY ALTERNATIVES, JUICE 101 ***
MELVILLE, N.Y.

62 FUZE BEVERAGE ALTERNATIVE BEVERAGES, TEA, WATER 90
ENGLEWOOD CLIFFS, N.J.

63 GLACIER WATER SERVICES INC. WATER 87
VISTA, CALIF.

64 SMUCKER QUALITY BEVERAGES INC. JUICE, SOFT DRINKS, TEA 86
CHICO, CALIF

65 NEW BELGIUM BREWING BEER 80
FORT COLLINS, CO

67 UNITED STATES BEVERAGE BEER 70 *
STAMFORD, CONN.

68 THE GAMBRINUS CO. BEER 69 *
SAN ANTONIO, TEXAS

69 WHITE ROCK DISTILLERIES SPIRITS 68 *
LEWISTON, MAINE

70 VERMONT PURE HOLDINGS LTD. WATER 63
WATERTOWN, CONN.

71 WIDMER BROS. BREWING CO. BEER 60 *
PORTLAND, ORE.

72 DEIDRICH COFFEE COFFEE 59
IRVINE, CALIF.

73 TULLY'S COFFEE CORP. COFFEE 58
SEATTLE, WASH.

74 PYRAMID BREWERIES BEER, SOFT DRINKS 50
SEATTLE, WASH.

75 LAIRD & CO. SPIRITS 49
SCOBEYVILLE, N.J.

76 LEADING BRANDS INC. JUICE, WATER, ALTERNATIVE BEVERAGES, SOFT DRINKS 46
RICHMOND, CANADA

77 BROOKLYN BOTTLING SOFT DRINKS, JUICE 43
BROOKLYN,  N.Y.

78 CRYSTAL GEYSER ROXANE WATER WATER 42 *
OLANCHA, CALIF.

79 MOUNTAIN VALLEY SPRING CO. WATER 40 *
HOT SPRINGS NATIONAL PARK, ARK.

80 TALKING RAIN BEVERAGE CO. INC. WATER 40 *
PRESTON, WASH.

81 JONES SODA CO. SOFT DRINKS, ALTERNATIVE BEVERAGES 39
SEATTLE, WASH.

82 C&C BEVERAGES INC. SOFT DRINKS 37 *
CRANFORD N.J.
WISSAHICKON MOUNTAIN SPRING WATER 37
WATER INC. PHILADELPHIA, PA.

83 THE LION BREWERY INC. BEER, SOFT DRINKS 37 *
WILKES-BARRE, PA.

84 GO FAST SPORTS & BEVERAGE CO. ALTERNATIVE BEVERAGES 37
DENVER, COLO.

85 REDHOOK ALE BREWERY INC. BEER 36
WOODINVILLE, WASH.

86 LE BLEU CORP. WATER, SOFT DRINKS, ALTERNATIVE BEVERAGES 31
ADVANCE, N.C.

87 UNITED STATES DISTILLED PRODUCTS CO. SPIRITS 30 *
PRINCETON, MINN.

88 PITTSBURGH BREWING CO. BEER 28
PITTSBURGH, PA.

89 KLARBRUNN INC. WATER 27 *
WATERTOWN, WIS.

90 SIDNEY FRANK IMPORTING CO. SPIRITS, WINE 24 *
NEW ROCHELLE, N.Y.

91 CASTLE BRANDS SPIRITS 21
NEW YORK, N.Y.

92 IZZE BEVERAGE CO. JUICE 20 *
BOULDER, COLO.
CHOICE USA BEVERAGE INC. SOFT DRINKS, WATER 17 *
LOWELL, N.C.

A blockbuster performance 

The Heineken NV (No. 5 on the Top
100) family of beer brands wel-

comed a new member in 2006,
Heineken Premium Light, and it already
has become a star performer. Last
year, the Heineken brand grew 
11.8 percent, its best annual growth
figure since the 1980s, far
exceeding the company’s fore-
cast. That was driven largely by
its U.S. business, where Heineken
Premium Light made the biggest
impact and helped lift sales of
Heineken Lager, as well. 

New name, new outlook

In 2006, Jim Beam Brands Worldwide Inc. changed
its name to Beam Global Spirits & Wine Inc., 

No. 22 on the Top 100. The move is more than just
semantics — it’s a
new identity. Last
year, the Deerfield,
Ill.-based spirits
company finalized
its acquisition of a
number of former
Allied Domecq
brands.

The acquisition transformed the company into
the world’s fourth-largest spirits firm, up from sev-
enth position in global rankings; doubled its rev-
enue from $1.2 billion to $2.5 billion; tripled its
number of top-100 premium spirits worldwide; and
shifted sales from being predominantly U.S.-based
to a more global focus. Its distribution is now split
50/50 between the United States and the rest of the
world. 

Sustainability for the future

Earlier this year, PepsiCo, No. 8 on the Top 100,
made “green” history with a landmark purchase

of renewable energy certificates (RECs), which
matches the purchased electricity used by all
PepsiCo U.S.-based manufacturing facilities, head-
quarters, distribution centers and regional offices.
Green power is produced from renewable
resources, such as solar or wind power, and pur-
chasing RECs helps drive the development of addi-
tional renewable energy capacity nationwide.

Also showing industry strides in conservation,
The Coca-Cola Co., No. 1 on the Top 100, pledged
to lead its global beverage operations, including
those of its franchise bottlers, to replace the water
it uses in its beverages and its production. Coca-
Cola will focus its actions in three core areas:
reducing the water used to produce its beverages,
recycling water used for beverage manufacturing
processes, and replenishing water in communities
and nature.
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RANK COMPANY/LOCATION PRODUCT MIX 2006 SALES 
(IN U.S. MILLIONS)

MERIDIAN BEVERAGES WATER, ALTERNATIVE BEVERAGES 16
ATLANTA
R.H. PHILLIPS INC. WINE 15 *
ESPARTO, CALIF.

95 FREIXENET USA WINE 15 *
SONOMA, CALIF.

96 BRAVO! BRANDS DAIRY-BASED BEVERAGES 15
NORTH PALM BEACH, FLA.

97 BROOKLYN BREWERY BEER 14 *
BROOKLYN,  N.Y.

98 WHITE ROCK CORP. SOFT DRINKS, WATER 14 *
WHITESTONE, N.Y.

99 HONEST TEA TEA, JUICE DRINKS 14
BETHESDA, MD

* ESTIMATE
** ESTIMATE BASED ON NINE-MONTH SALES TREND; FULL-YEAR RESULTS HAD NOT BEEN FILED AT PRESSTIME. 

*** REPRESENTS TEA SALES ONLY 

Beverage industry's Top 100 list is based on global sales for U.S. companies and foreign-held companies that 
have significant sales in the United States. Figures represent published sales for public companies, voluntarily 
disclosed sales for private companies, and estimates based on industry sources, news reports and publicly available 
business reporting sources.

Absolut sale

One of the most buzzed about stories in the spirits
industry is the impending sale of Sweden’s Vin &

Spirit (V&S), the maker of Absolut vodka and spirits
brands including Plymouth Gin and Cruzan Rum. No.
26 on the Top 100, V&S is wholly owned by the
Swedish government, which plans to sell it and several
other state-owned firms as part of a privatization push.

The Swedish parliament is expected to vote on the
V&S sale this month, and while details of how the

sale will proceed are still undecided, a recent
survey indicated that 57 percent of Swedes
would be interested in buying shares of V&S if

the Swedish government decided to list it on
the stock market. 

However, private equity firms also are in
the mix, as are a number of beverage
industry competitors. While Pernod Ricard
(No. 9) and Bacardi (No. 18) have been
mentioned as possible buyers, published
reports indicate that Fortune Brands, the
parent company of Beam Global, is a front-
runner in the V&S acquisition race. Fortune
and V&S operate together in the United
States under a partnership dating back to
2001. Industry analysts speculate that V&S
could sell for as much as $6 billion.
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